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FIND YOUR GREATNESS

DISASTROUS WAR

Find your greatness
But where do you find it when it’s not
in front of you?
Where do you find it when you know
for a fact that it does not exist?
Where is my greatness when my head
is spinning?
My hands are trembling and my knees
are shaking and the only thing I need
is to give up?
No matter how hard I squint my eyes
or how closely I look I just cant seem
to find it
Where is my greatness when all I can
hear is the echo of my breaking heart?
Yet everything I need is already inside
but what’s inside is the fire in my
lungs and the pounding of my skull.
From the list of to-do’s I keep piling up
another and another and another
I just can’t keep up
How do I find my greatness when
I don’t even want to get out of bed
every morning?
How do I find my greatness when
I can’t deal with all the nonsense
surrounding me?
How do I find my greatness when I
don’t have the strength to make it
through the whole day without falling
apart?
How do I find my greatness when

Dull greyness clouds covered the
entire sky,
While soldiers jostle one another in
the battlefield,
Soldiers toppled to the floor with
agony,
Who will stop this all?
Bombs and shells descending to the
ground,
That only conflicted curiosity,
Men launched into battle fighting
their way out,
With brutal curiosity,
Men grappling with their mixed
emotions,
Instead they got up and fought with
pride
Bullets collide and scattered…
Battlefield full, a mast of bristling
men,
The youngest warrior only aged ten,
Clear of risks, soldiers floundered
across the dry land.
Gentlemen raised their firearms and
fired at the great barbarians,
The darkness of the dun covered the
whole land
Soldiers often argue with tears in their
eyes,
The smoldering fire of their hearts
blaze and ash…
Men stroke like darts
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I feel like I have no control over
anything?
How do I find my greatness when
I’m trapped in a world where I don’t
belong?
How do I find my greatness when
I’m completely lost in the dark not
knowing if there’s a way out?
But I’ve read something somewhere
that doubt kills more dreams than
failure ever will
Doubt kills the freedom I once had as
a child
No stress, no recess.
There was a time of my life where I
knew no bad
That’s when you remind yourself that
mama didn’t raise a quitter and it’s
time to suck it up and figure your path
out and this time giving up is simply
not an option
So I decided to start sewing stars to
the inside of my eyelids to see the
bright things of the world;
And time doesn’t stop and neither can
you
Head up
Keep straight
And whatever you do don’t look down.
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GHALYA RAJAB

Foes observed their furtive glance
waiting for signals to approach,
Fighters were reluctant to be
punched…
Soldiers gathered to the trenches,
looking to see what was going on.
Climbing on top of each other and
bashing as they were scared…
Their eyes flared with light and,
eruptions
Immediate glowering at one another,
Musky scent unfurled
We placed elegant shrouds over the
dead bodies.
The worst is yet to come…
They estimated war will be over soon…
“Why are you so glum?”
Fiddlesticks! It was all a lie.

My poem was inspired by “Anthem for Doomed
Youth” by Wilfred Edward Salter Owen, a British
poet and soldier in World War I.
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GONE WITH NO RETURN
REEM GHADBAN

The moment you left, I sat alone.
Counting the seconds, as you were
gone.
Out of my head, out of my heart.
You’ve been torn and turned to stone.
You have died, right before my eyes.
You died and I cried.
You’ve sworn to stay by my side, but
you lied, and left me behind.
You left me with no hope.
You left me with nothing.
Nothing but scars.
I sat crying.
Crying my heart out.
Filling this heart of mine, with nothing
but pain and remorse.
Seeing this lifeless body of yours.
Those beautiful eyes that used to
shine.
That smile you always wore.
Now gone.
Gone, with no hope of return.
I sat there, holding you in my arms.
Closing my eyes, dreaming.
Dreaming of your return.
Wishing that your death was an
illusion.
An illusion I’ll break free from one day.
I had so much to tell you.
So many things I wanted to do.
So many memories I wanted to share.
But it’s too late.
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I’ve wasted my chance.
I’ve lost you.
I’ve lost everything.
My life, my dreams, my hopes, my
future.
All gone with you, my dear.
So sleep, and rest to in peace.
We’ll meet again, someday, sometime.
Where you and I will reunite.
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LOVE

THE FOREST

A TEMPEST

A DAY AT THE BEACH

BY TAMARA HUSSEIN
Love is magical,
Rushing in your head and mind,
Speeding your heartbeat.

BY HISHMA RIZQI
She sees the tempest,
Strong winds, grey clouds, dark
endings;
She’s falling in love.

LILY PADS

BY TALA ALI
The lily pads glow
In the middle of the night
Brighter than the moon.

BY AIYA AL REFAEI
The big green forest
With its gorgeous blue river
Moving with the wind.

BY ABDULAZIZ ALHEDBAN
The sun sets again
Darkness comes but not alone
Sandstorms eat us whole.
When the raindrops fall
After rain comes the rainbow
Clouds smile from the sky.
Beautiful creature
Her hooves pounding to the beat
Music to my ears.

THE FOUR APPLES

BY MARYAM ABDELQADER
There are four apples.
Each apple has a flavor.
I like the red ones.
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ALONE

MOHAMMED YATEEM

There used to be six of us. Now, I am alone. It was an amazing summer. Despite
the hot weather, we had lots of fun playing around the farm. The golden
sunshine waves, the colorful rainbow, and the cool summer breeze. We were six
roosters running around the green grass and colorful flowers. We were running
around chasing each other from the early morning, until the late sunset. We
were very tired and exhausted. It was a long day. Then we noticed one rooster
was missing. We looked around for him, searching everywhere around the farm,
but he was nowhere to be found. Another day passed, and we still didn’t find
him. A week later he was still missing. Then one day, while we were playing
around the pond, the farmer’s wife came and took three of my rooster friends.
They were screaming for help. I and my rooster friend followed her to the farm
house. She took them to the kitchen and closed the door. We couldn’t get inside
quickly enough. We turned around the backyard and jumped over the logs
outside the kitchen window. I couldn’t believe what I saw. The horror! All three
roosters were headless, featherless, in a pot of boiling water. My rooster friend
and I decided to run away. We ran so quickly that we were out of breath. We
got to the outside fence, but the dog kept barking out loud. He got the farmer’s
attention. The farmer came running after us quickly. My rooster friend managed
to run away, but sadly I got caught. Once there were six roosters, but now I’m
the only one left.
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UNTITLED
NOUF SALMEEN

I stood motionless as the shifting turquoise mass enveloped the sand beneath
my feet, devouring every grain in its path and leaving behind no traces of its
visit. I gazed at the expanse of azure and watched as it stretched onto the
horizon before decomposing into foam. As the waves retreated into their homes,
I began to reminisce about my tormenting past. Once I shut my eyelids, the
memory of my foregone history was evoked from their mental trenches, and
nostalgia assaulted my mind. Every passing memory brought with it a greater
and deeper despair, and though nothing could be salvaged, I was reminded once
again of what used to be and of what could have been.
The cries of surrounding seagulls rang in my eardrums, and the pungent scent of
saltwater permeated the air; a familiar scene. He loved the aroma of the misty
breath the ocean exhaled - he was absolutely smitten by it. Whether it was
the salty fragrance or its sweet combination with the petrichor that emanated
from the sand, it was always enough to drive him crazy. The image of his eyelids
fluttering close, his jaw tensing and the rise and fall of his chest were still
imprinted in the epicentre of my mind like that of a photograph. These brief
moments permanently wrote themselves onto the walls of my skull and I can
still hear the faintest echo of his name reverberating through my soul. My limbs
trembled and my knees buckled. I took a sharp breath of air and waited as it
infiltrated my mind, and then I recollected my thoughts and tried once again to
make sense of my emotions.

The sense of smoothness of the sand brought an overwhelming feeling to my
being. Touching the sand is like touching silk; its pure feeling awakening your
senses. The different shades of it all spread out on one another, the beams of
sunlight streaming down onto the sand, and chopping it into a myriad of rays
that lazily slid across the land. I remembered that he smelt of the sun as if it had
seeped deep into his skin. I remembered the vigil every night. I also remembered
his emerald eyes - the holders of the moon’s reflection - and the healthy glow
that flushed his skin, before they transformed into a set of hollow, vacant eyes,
hidden behind a barrier of heavy, waxen eyelids, and the sallow pallor of his now
ivory skin.

The sensation of moisture on my fingertips felt like utter bliss and euphoria.
Carelessly, the waves dribbled onto the coarse sand, and the shingles were
washed over by the mauve, blue-black sea. Its eternal change of colour according
to the light of the sky, from green, to blue, to grey. At twilight, it’s almost
impossible to tell the ocean from the sky and where they divide.

The blue-white, now violent, surging waves distorted into all shapes before
collapsing on itself; the sound of its crashing against the shore evident in the
thick atmosphere. It seemed to want to deny its weakness, its low viscosity; an
act of rebellion. It stretched its fluid arms to form a series of currents, breaking
on the shoreline, then ebbing away. The lulling, soothing sounds of the mortal
waves evoked heart-wrenching memories of his fluctuating heartbeat. Those
were the days. Ever since the waves have never been as lively as they used to be.
A thin sheet of tears obscured my vision, a strangled choke escaping my lips. I
was caught in the colliding colours of confusion. Yes, I was still wallowing in the
deep pits of melancholy and self-reproach, but a feeling of deep ire was laced
within. How did the brutal sun continue to shine so brightly? Why did the birds
still serenade others every morning with enthusiastic spirit ridden in their voices
when the love of my life - the person who hung the moon and the stars upon
the sky - ceased to exist? Life went on as it is supposed to. As much as I tried to
convince myself otherwise, the world does not revolve around us and what has
been, and the violent, silvered stair rods of rain do not pelt down and weep for
us. They exist solely to announce the parenthesis of the sky’s content.

A pale ring of sunlight burnt into the clouds like the end of a lit cigarette, but
it was evident that the harsh sun would soon submerge behind the horizon,
reflecting its surroundings into multiple hued streaks of orange, yellow and red.

The sky, a silent transition throughout the day. It grew more vivid, a navy blue
that just disappeared and grew deeper and deeper to infinity. Gazing in awe as
the strings of the blanket of the night are pulled earlier than usual, rich hues
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of silvers and greys were generated to fuse with the ashen mist of the sullen,
star-dotted, inky canopy. A low, waning gibbous moon hovered tenuously in the
twilight firmament, bestowing a very dim light upon the land. Briefly, a dark,
wispy cloud eclipsed the crescent moon - which was cratered by imperfections.
For a few shadowy moments, it seemed as if there was a halo around the
cloud - a dull aura of lunar luminescence. Suddenly, a storm had exploded into
existence. Dramatic flashes of forked lightning briefly illuminated the sky. As if in
afterthought, the heavy drumbeat roll of a deluge hammered onto the treetops
and the haphazard towels have bestrewn on the sand, so fierce that at first, it
drowned out the sound.
After he “left,” the broken bullets of the rain have been my only reminder that
clouds have a heartbeat. That I have one, too. I always wonder about raindrops. I
wonder how they’re always falling down, tripping over their own feet, breaking
their legs and forgetting their parachutes as they tumble right out of the sky
towards an uncertain end. It’s like someone is emptying their pockets over the
earth and doesn’t seem to care where the contents fall, doesn’t seem to care
that the raindrops burst when they pelt on the ground, that they shatter when
they fall to the floor, that people curse the days the drops dare to tap on their
door. I am a raindrop. Matthew unwillingly emptied his pockets of me and left
me to evaporate on a concrete slab.
I felt the moisture on my face, the electricity in the air. The hair on my arms
stood bolt upright. I stood there, letting the charge flow through me, the white
flashes imprinting themselves on my eyelids.
After it rained, the air was cool but had an odd layer of humidity in it that
arrived after the long storm. What happened to us? He was lightning and I was
thunder, and the timing was always slightly off.
I blinked one thousand times in the darkness and opened my mouth to scream
but the wind filled my mouth and settled into my lungs. Ask me what my
favourite colour is, and I’ll pick out the colour of his eyes in the trees that
surround me. Ask me why I keep my headphones on even if I’m not playing
music, and I’ll pretend that it’s not the whisper of his voice in my ears that I’m
trying to remember from my memories. Ask me what home is, and I’ll tell you
what it feels like to close my eyes against the sound of his heartbeat, encased in
his arms. Ask me what love is, and I’ll tell you why I’ll never love again.
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WRECKED

FATHIMA HISHMA RIZQI

My future has changed; I’m turning into wreck. I feel as though a large weight
is dragging me under. I’m drowning in what I was made to withstand. And in
my hour of need, everyone seems to be leaving me. I’m left to take stock of
that which is left of me and salvage what I can. My heart is pounding as the
waves get stronger, the winds louder. My soul feels weighted; my body being
dismembered. Pieces of me fall on top of others; each broken part trying to
support the other. I watch as the people who I have come to know as family
leave me; each jumping into boats to save themselves. In the end no one, but
yourself will be left to keep you company. I feel something inside me crack and
fall into the great blue abyss that seems to have started filling me up. I’m almost
filled; yet I’ve never felt so empty. My surroundings are now deserted; not a soul
in sight. Yet; I see them, almost over the horizon they fly towards safety as I sink
to my doom.
The beautiful light of hope than clung to the sky during my torturous descent is
now following the same path as I am. He slowly dips under the horizon; letting
his light shine as much as he can in my last moments. He sees me in my peril;
he sees what my fate is; and he waves me a forlorn adieu. For I know that even
though he shall be the only one who follows me to my doom; he shall wake up
in a beautiful land called tomorrow whereas I shall not. I shall rot at the bottom
of this unforgiving ocean; breaking apart, piece by piece until nothing is left but
the essence of my soul. My face is still high up; facing the clouds of the now
darkening sky. The sky in whose stars are now starting to show. My beakhead
waves its final farewell to the beautiful world as my bottom half greets the
ocean floor with a resounding yet silent thud. My mast cracks; My floors crack. I
seem to be caving in; pieces of me becoming splinters to the others. I shall never
see my beautiful deck again; never have a captain’s hand at the magnificent
wheel at my helm. No navigators at the captain’s quarters. No sailors mopping
the deck. Finally; I am submerged; never to see the light of day again. And my
heart? It breaks apart; and forever shall my wooden remains lie at the bottom of
this bottomless sea.
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SOLVING THE PROBLEM OF
UNEMPLOYMENT
HISHMA RIZQI
ENGLISH 100

“Unemployment is the root of many evils.” In a world where all the money and
power are held by a handful of wealthy business tycoons, unemployment seems
to be a raging tempest of a problem in several countries. Since time immemorial,
the world has been facing the problem of unemployment. In fact, a recent survey
found that almost 35 per cent of the population of America remains unemployed
throughout the year. Therefore, it is important that both the individuals and the
government must work together to solve the problem of unemployment.
A lack of job opportunities and a lower level of education lead to lower standing
in life in several countries. In most countries, the unemployed hail from families
that suffer from chronic poverty. Consequently, they are unable to attain
the right amount of education and thus can only apply for low paid jobs. For
instance, in India, 45 percent of the population live under the poverty line, which
makes them unable to pay for their children’s education leading to a perennial
cycle of no money and low education. Moreover, due to an immense lack of job
opportunities, not only can they not afford to get jobs but also there are not
enough jobs for them to apply to.

unemployment is a major issue in developing and developed countries is
because there is a lack of professions for them to apply to. This can be solved
by increasing the number of public and private sector jobs in the economy.
Subsequently they can help improve people’s employment status and their
status of life. Not only would this benefit the society, but also the economic
growth of the country itself.
In conclusion, lack of job opportunities and low level of education results in like
lower status of life. Consequently, both the individuals and the government
must work together towards eradicating the problem of unemployment. In this
author’s opinion, although both answers will help solve unemployment, the
solution posed by the government deserves a higher consideration because of its
wide range effect. The problem of unemployment is a serious one that must be
dealt with as soon as possible because it affects not only this generation’s life,
but also the lives of the generations to come.

By staying in school, individuals themselves can help resolve the problem of
unemployment. Most teenagers drop out of school or college due to lack of
funds or simply disinterest. They feel that either they need to help their families
by starting work immediately after they finish school, or because they just are
not interested in studying anymore. While the first cause is acceptable, the
latter is not. Students need to stay in school or finish college because education
assures them a comfortable life. In addition, students will be an even bigger
asset to their family if they stay in school and try to achieve a good degree. The
government has provided the advantage of public schools for a reason. As a
result, they will be able to get into a well-paid job and support their family in a
more beneficial way than they would with a lower education level.
The government can help improve the status of employment in their countries
by increasing job opportunities for their citizens. One of the main reasons
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CAN ANOREXICS BE HELPED WITHOUT A
MINDSET CHANGE?
RAWAN ALMUGHRABI
ENGLISH 110

Commonly referred to as anorexia, anorexia nervosa refers to a common eating
disorder whose major symptoms include the desire to look thin, extreme
fear of gaining weight and food restrictions that results to a person having
extremely low weight. It is worth noting that most people with this condition
have the tendency of seeing themselves as overweight when in fact they are
underweight. They deny having a problem with their weight and insist on
eating certain types of foods or small quantities of food. Most of those suffering
from this condition are girls. According to Parry (2015), the number of girls
admitted to hospitals for this order has been on the increase. While some people
claim that psychological reasons are responsible for the disorder, a significant
proportion disagrees. The current paper argues that the people who have this
condition cannot be assisted out of it until they see themselves as unhealthily
underweight because their skinniness makes them feel good and fulfilled about
themselves making them not to see themselves as skinny.
Anorexics are treat for their condition because they would rather feel good
about their looks rather than being healthy. Feeling good from their skinny
appearance makes them blind to the dangerous health consequences that their
abnormally low weight exposes them to. A study conducted by Kaye et al. (2013)
found that a significant proportion of teenage girls suffered from anorexia and
concluded that a feeling of fulfillment and happiness was tied to being skinny
for most anorexics. In other words, for most anorexic individuals, it is not about
having a healthy weight but having an emotional satisfaction that they derive
from their status of having the abnormally low weight. It is for this reason that
Kaye et al. (2013) write, “Restricted eating may be a means of reducing negative
mood caused by skewed interactions between serotonin aversive or inhibitory
and dopamine reward systems.” It is worth noting that some of the happiness
derived from being skinny comes from the adverts that the youths are exposed
to in their tender age. Most of these adverts tend to insinuate that being skinny
or slim is classy and fulfilling. This leaves the youths with the desire to be like
what they saw and can only be happy when they achieve it. This leads them to
an eating disorder that leads them to dangerously abnormal low weights (Shaw,
n.d.). They seem to have voices in their head pushing and encouraging them to
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be skinny. Anorexics cannot get better if they do not kill the voices in their heads.
Regardless of all the help they can get access to, if they do not see themselves
as dangerously thin, their health will just keep deteriorating. However, if they
continue deriving pleasure and happiness from their skinniness, it is practically
impossible to help them pull out of the eating disorder.
Another reason why anorexics are difficult to help until they have a selfrealization about their dangerous living is that they have disturbed perspectives
about body image. Body images concerns tend to affect girls more than boys
and this explains why more girls than boys suffer from anorexia. Parry (2015)
notes that 15 to 19-year-old girls were 100 percent more likely to be referred to
psychological therapists for body image concerns than boys were. Researchers
have found that anorexics suffer from refractory misperceptions, which
brings them into a disturbed aspect of their body image. Most anorexics have
a negative body image of themselves and this deprives them the sense of
acceptance and self-worth. This is mainly because of the way the media portray
how an average person should look like. Lack of a positive body image affects
how the people with anorexia view their body shape. This leads them to a lack
of the so-called body positivity, which deprives them the opportunity to be
confident and comfortable with their body (Morris & Twaddle, 2007). Negative
body image is associated with dissatisfaction and comes with anxiety, feeling
of shame and self-consciousness. One feels that his or her body shape is flawed
in comparison to the body shape of other people, which makes them suffer
from isolation, repression, and low self-esteem. In the attempt to overcome this
situation, a victim tries his best to have a body image, which he thinks to be the
best for a body image resulting in eating disorders aiming at reducing weight.
Unfortunately, obsession with the body image results in excessive loss of weight
and eventually anorexia nervosa develops. Research indicates that between
40 and 60 percent of girls in the elementary school are concerned about their
body shape and weight (Morris & Twaddle, 2007). In addition, research indicates
that about 33 percent of teenage boys and over 50 percent of teenage girls
use unhealthy and dangerous approaches of controlling weight the most one
being going into unhealthy eating behaviors such as skipping meals and using
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laxatives. It would be difficult to help a person who believes that he or she has
a negative body look from anorexia nervosa because he would do anything to
ensure they achieve the kind of body they want.
However, there are some people who argue that it easy to help the people with
anorexia because to them anorexia nervosa is caused by genetic factors. Indeed,
some studies have shown that there is a genetic component to anorexia nervosa
(Kaye et al., 2013). Anorexia nervosa only occurs when the responsible gene is
exposed to an environment that favors its manifestation. Those with this view
believe that from a young age, encouraging the children to adopt healthy eating
behavior could help mask the impact of the genetic mutation that causes the
problem. The expression of the gene is dependent on the environment in which
it is exposed (Kaye et al., 2013). However, those with this people tend to ignore
that although research has shown that there is a genetic component to anorexia
nervosa, there is also a psychological component to the development of the
disease. The people with anorexia nervosa are extremely happy to develop and
live with their skinny body. In fact, they would see the gene as a resource to take
advantage of towards achieving slim shapes and low body weights. It would
also be difficult to tell a person who has a negative body image of themselves to
mask the gene that would make them achieve a slim body (Kaye et al., 2013). It
is also vital to note for the most people with anorexia nervosa developed it from
psychological reasons, social pressure, and not genetic reasons.
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In conclusion, it is difficult to help the people with anorexia nervosa unless they
come into a self-realization that the condition is dangerous for their health.
People go into this condition because they are happy being slim and low weight.
Some of them go into anorexia as they try to correct a negative body image they
have about themselves in the desire to look like others. A good-looking body is
a target for most people with anorexia but this leads to having a low BMI than
it is recommended. Although some people argue that genetic-environmental
control can help prevent and treat the disease, this cannot be done without with
a change of mindset of the victims about their body.
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IMPACT OF BILINGUALISM ON NATIVE
LANGUAGE
MANAR ALSHAMMALI
ENGLISH 112

The world around us is continuously changing and the newer the generations
are, the more evidently distant they get from their native cultures; which raises
the question, does the spread of bilingualism have something to do with this
cultural change? For instance, the English language has quickly spread all over
the world because of factors like British colonialism, American technological
domination, and common media and entertainment. Concurrently, cultures
began to change and develop more rapidly in ways not seen before with the
spread of bilingualism. The fact is, language is a factor in this cultural expansion
and the two elements actually go hand in hand. Cultural and traditional customs
are commonly expressed through written and spoken language. Similarly,
language acquisition depends a lot on the social context in which a person is
learning it. The tone of a person’s speech and the way it is delivered is primarily
dependent on the culture the person is associated with, but the choices of
words and the limitations or expansions of thoughts and expressions depends
on language. So how can this interrelation between culture and language cause
a change in culture? In my research, I will talk about how learning a second
language often leads to cultural fusion, loss in native cultural values, and change
in a person’s choice of words and expressions.
To learn a language properly and to be able to speak it fluently, a person must
first be familiar and open to learning the culture behind the language, which
might lead to cultural fusion or blending. When trying to learn a new language,
a person will also have to learn the ways that native speakers of the language
use it in their everyday life and under what contexts. For instance, the learner
needs to learn what expressions to use in certain situations and what words
are more appropriate to use under different circumstances. Because of this, the
learner may start to get more familiar with new expressions from their second
language and begin to incorporate them into their native language as well,
causing a cultural blending. Dr. Holta Heba, a communication sciences professor
in the European University of Tirana, stated in her article “Culture-Language
Binomial in Intercultural Communication” (2017):
Culture needs language in order to be created, developed and inherited. On
the other hand, language also needs culture in order to convey the message
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from one identity to another. Language in itself cannot convey the message.
It needs to rely on culture, and only in this way is achieved an intercultural
communication. (p. 77)
In this quote, Doctor Heba explains how culture and language are related and
are actually very codependent. She explains that culture needs language to be
expressed and language consequently needs culture in order to communicate a
message and to form its own identity. This shows how very interrelated the two
entities are and that learning a new language and its culture can easily cause
a breach between the native culture and the newly learned one because the
learner is not just simply learning the linguistics of the language, but is in fact
learning the entire identity behind it as well. Because of this cultural fusion, you
can see how learning a new language may also cause a loss in native cultural
values, bringing me to my next point.
If people learn a new language and start using it more often than their native
language, their use of the native language might decrease, often leading to
loss of its value. Sometimes after a person learns a new language, they begin
to use it very often, sometimes even more often than their native language.
For example, Morocco’s official language is Arabic and it is the civilians’ first
language. However, after Morocco has been colonized for a long time by
the French and after making the study of the French language as a second
language a requirement in schools for so long, Moroccans began to use French
as much as they use Arabic in their daily lives. With many Moroccans, people
can even hear a bit of the French accent and see the French influence on their
speech, making them distant from their original Arabic speaking styles. French
is even the common language used in governmental and official businesses
in Morocco despite it being an Arabic country, according to Multilingualism,
Cultural Identity, and Education in Morocco, a book by Moha Enajji (2005, p. 102),
a Moroccan linguist and a university professor in the Department of English
Language and Literature. In “The Impact of English-medium Higher Education:
The Case of Qatar” by Silvia Pessoa and Mohanalakshmi Rajakumar (2011), a
research survey was given out to see undergraduate students’ ideas on bilingual
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education and its impact. The authors reported:
Amongst those who attended English-medium primary and secondary schools,
55% believed that this has directly decreased their ability to use Arabic. Eightyfive percent of the students agreed that education in English decreases the use
and knowledge of Arabic. Similarly, 80% believed that academic and professional
uses of Arabic might be lost in the future, despite Arabic’s importance for Islamic
practices…. The findings demonstrate the widening gap between the use of
Arabic in students’ personal and academic lives. (p. 161)
These findings explain how most of the undergraduate students surveyed for
the research believe that learning English as a second language has caused a
decline in their use and knowledge of Arabic, their native language. This goes
to show that even the people themselves notice this decrease in the use and
the value of the native language after properly learning a second language. And
once a person begins to prefer the second language above his first, it is natural
that he will begin to also use words and phrases from the culture of that certain
language as well, which leads me to my final point.
Once a person starts to speak a certain language fluently and dominantly, their
way of thinking and their speech structure accommodates to the culture and
style of speech of that language. If a person gets more familiar to a language
and starts using it regularly, their instinct would naturally go to that language’s
composition when forming thoughts and sentences. Moreover, because each
culture has its own unique linguistic style, when a person becomes more
dependent on their second language, the cultural style of the more frequently
used language will rub off onto the speaker’s speech. Doctor WANG Su-Chun
from the School of Language and Culture department in Nanjing University
of Information Science & Technology wrote in his article, “Culture Fusion and
English Language Teaching”,
The linguistic system of each language is not merely a reproducing instrument
for voicing ideas, but rather is itself the shaper of ideas and the guide for the
individual’s mental activity. Thus, some anthropologists have suggested that
making a transition from one language to another actually involves going from
one culture to another. How much particular language forms determine or limit
the pattern of thinking is unknown, but considering language as an isolated part
is impossible. (p. 10)

26 GU LF U N IVERSITY FO R S C I ENC E A N D T EC H NO LO GY

STU D EN T ZO N E

Doctor Su-Chun explains in this quote that language shapes a person’s ideas and
is a guide to a person’s thoughts. He also explains that some anthropologists
think that switching between two languages is like switching between two
different cultures. To elaborate further, when people shift between different
languages, they shift between cultures as well, which also changes the way
their ideas are formed. Because of this shift of culture and language, if a person
gets more comfortable with their second language, it may cause a permanent
effect on the way their thoughts and speech is structured. This leads one to
believe that learning a second language can change people’s ways of expressing
themselves.
In conclusion, learning a new language often leads to cultural fusion. People
begin to become more distant from their native languages and cultures the
more familiar they are to the new language. There may even be a change in
a person’s choice of words and expressions due to learning the new language
and speaking it regularly. Whether this effect is a good or bad thing is yet to
be explored. It is important for people to hold onto their traditions and their
cultures, but in this rapidly changing world, what determines culture when
culture is continuously developing? Is this cultural fusion a threat to culture or is
it a mere development? In a future study, I would consider people’s thoughts on
the topic and find out how the majority feels about the findings of this paper.
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WEB ADVERTISING VS. PRINT
ADVERTISING OF APPLE AIRPODS
HAMAD AL THUNAYAN AND ABDULLAH MARAFI
ENGLISH 201

EXECUTIVE SUMMARY
Apple Inc. is a large company specializing in selling exceptionally engineered
technology and gadgets such as phones, tablets, watches and computers. Apple
Inc. headquarters is located in Cupertino, California and it operates globally.
This study investigates the type of advertising best suited to increase sales of
the newly released Airpods. The study is composed of an analysis of targeted
customers, design, and cost. After conducting the analysis, we preferred to
focus mainly on Web advertising since it is the most suitable for our product.
A number of recommendations were offered concerning advertising: targeting
business people, young customers and designing a brochure.
1. INTRODUCTION
Apple Inc. is a large company specializing in selling exceptionally engineered
technology such as phones, tablets, watches and computers. Apple Inc.
headquarters is located in Cupertino, California and it operates globally. The
board of the company are interested in increasing sales of the newly released
Airpods.
The purpose of this report is to provide criteria for the two methods, Web
advertising and print advertising, and to identify the best method of advertising.
The two methods are detailed in their targeted customers, design and cost. This
report provides data analysis about the two methods presented; it does not
provide market analysis of the two methods, i.e. print and Web.
This study is carried via research: interviews, Internet research, market analysis
reports and customer feedback analysis.
This report identifies three main sections: Web advertising, print advertising and
recommendations. Web advertising and print advertising are discussed under
three headings, targeted customers, design and cost.
2. FINDINGS
The targeted customers, design and cost of both advertising methods are
discussed below.
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2.1 WEB ADVERTISING
After conducting our research, Web advertising is our preferred method
of advertising. We have decided to focus our marketing strategy on Web
advertising because it is widely spread in the tech community. By using Web
advertising, we will be able to attract more customers who might be interested
in buying the Airpods. In addition, Web advertisements can catch the attention
of the customers since it will include videos, pictures and many appealing
graphics. We have observed that the majority of customers who may be
interested in owning the Airpods are either youth who are interested in tech or
sports and businessmen since they will all benefit from the easy accessibility
of the Airpods. On the other hand, the majority of the print advertisement
community is from the elderly and people who lack the interest in technology.
2.1.1 TARGETED CUSTOMER
Web advertising is best suited to attract the customers who might be interested
in buying the Airpods. Since we are targeting three main groups, the first
group are the youth (14-26 years old) especially those of whom are interested
in technology and sports. We are targeting youth who are interested in sports
because we believe that Airpods will be gadget for working out and exercising.
The second group that we are targeting are adults and mainly businessmen,
since we believe that the Airpods will be both affordable and will be easily
accessible and can be used in many cases such as meetings and conference
calls. The third group that we will be targeting is anyone who drives, or uses any
public transportation service, since drivers will benefit from the Airpods because
it is illegal to hold the phone while driving. While customers who are using the
public transportation services are not driving, they are always waiting, which is
why we believe the Airpods would be a great companion for them.
2.1.2 DESIGN
For the design of the advertisement, we have worked closely with our designers
and social media experts, to come up with an idea that will boost the Airpods
sales. The final idea that we have chose is composed of several aspects that
will work together synergistically in order to boost sales. The idea is a thorough
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social media campaign which will include all of the top social media platforms.
Our ad will consist of a brief video teaser which will be 20 seconds long, shot in
4K technology, with integrated graphics that will enhance the video’s resolution,
luminosity and saturation. The video will highlight all of the top features of the
Airpods, which are Wi-Fi connectivity, water resistant, clear sound, long lasting
battery and its sport grip. The video will start with a businessman sitting on his
desk while his phone is far away, yet he is able to receive calls, listen to music
and interact with “Siri” without needing to touch his phone. The next scene
will feature 3 teens at the beach, and one of them has the Airpods and is able
to swim and play at the beach without having a problem with water or sand
entering the Airpods. To highlight the clear sound and the long lasting battery
we have decided that the next scene will take place at night, an adult wearing
the Airpods, going on a mountain trek and returning on the morning. During the
scene we will raise the sound of the music in order to make the viewer feel the
power of the Airpods. To highlight the last feature which is the sport grip, we
have decided to start a new scene in a car and the driver is wearing the Airpods
to promote to the people that using a Bluetooth headset such as the Airpods
is much safer than using the phone since you might need to use your hands
in emergencies. The driver parks at the gym, takes out his gym bag, his phone
and still wearing the Airpods. He starts to workout, meanwhile the camera
man will focus closely on the Airpods to show its sports fit and comfort yet it’s
resistance to sweat and water. The last second of the video teaser will feature
a close up pic of the Airpods. Regarding the social media campaign, it will
take place throughout the year and especially during the holidays since many
people tend to buy gifts. The social media platforms which will feature in our
ad are Snapchat, YouTube and Instagram, since all three are able to feature a 20
seconds teaser.
2.1.3 COST
The cost of the Instagram ad is $6.70 per thousand views (How Much Does It
Cost to Advertise on Instagram, 2017). Snapchat, however, charges per month,
which will cost $3000 per month (Snapchat Advertising Costs, 2017). YouTube’s
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price will be $100 per 1,000 views (How Much Do Ads on YouTube Cost?, 2015).
Since our campaign will take around 1 month, the calculated cost for all the
ads combined will cost around $20,000. The cost of making the video will be
around $300 since the media team in our company will be able to cover all of
the needed gadgets. The $300 will cover the fees for renting the car and the
locations (Marafi, personal interview, 2018).
2.2 PRINT ADVERTISING
Print advertising isn’t a targeted method for companies nowadays. The best
thing about print advertising is that we have a targeted age that we would like
to reach. However, it lacks the potential to entertain the readers and hook them
into reading the product. No teenager will think about picking up a newspaper
and read the news. That is why our print advertisement is not a newspaper; it is
a brochure. The brochure will cost more than a newspaper ad. We are targeting
businessmen/woman, the elderly and people who are interested in pictures. The
brochure will be a huge hit and a new method for advertising. People will be
interested in looking at our brochure since it’s mainly basic and limited text, but
lots of pictures.
2.2.1 TARGETED CUSTOMER
Print advertising will be a huge game changer for our targeted customers. We
will be targeting older people rather than teenagers. Older people usually read
their news in an old fashioned way, for example, newspapers, magazines, and
brochures. That is why our printing method will try to entertain not only the
elderly, but also try to reel in the youth. This brochure will contain many photos
of the design and will only contain important information about the product.
The brochure will contain pictures of the design for the young customers and
brief information of why we picked this design so we do not bore the customer.
However, the other page will contain a full page of background information and
the products history. That will be targeted towards the older customers. The
third group we will be targeting are customers who are not into technology at
all. The print design has a secret feature that reveals a photo the new Airpods
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design that will hopefully intrigue the third party of targeted customers.
2.2.2 DESIGN
An A4 paper folded into 3 parts. The first page is all about giving the people a
picture of the new Airpods design. The background of the first and third page
will be pure black. However, the second page will be covered with dotted white
spots. When you open the whole brochure you will see the design of the brand
new Airpods that we are about to launch. Each page will be a quarter a page.
It’s a rectangular shaped brochure which will be 180mm x 60mm in length.
The very first page will be all about the brand new features of the product. The
second page will be all about the designs information and background history
of the Airpods. The final page will include a number of the company, an email
and all the necessary information customers need to order or ask about the
product. The brochure will have a thick white borderline. The pictures of the
design will be at the very bottom of the second page with names of the parts.
The eye-catching picture will be the huge design of the Airpods when you open
the brochure like an A4 paper. The font that will be used on the brochure will be
Times New Roman with a font size of 10. All main and important information
will be bold with a size 12 font. The title of the brochure will have a font size of
22 with italic functions. The pictures of the designs in the second page of the
brochure will include a lot of formatting to get the picture resolution to 1024 x
768 pixels minimum (How Much Does a Graphic Designer Cost?, n,d.).
2.2.3 COST
The cost of the brochure advertisement is usually high. With our designs, the
printing will cost $20-$350 including folding the papers (How Much Does a
Graphic Designer Cost?, n,d.). The brochures will be handed out across every
block that has an Apple store in it. It will only be distributed for three weeks
before the release of the new Airpods product.
3. CONCLUSIONS AND RECOMMENDATIONS
The leading question examined by this study is whether Web or print advertising
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is best fitting for our business. Built on the showed data analysis of both
advertising methods, our team agrees that Web advertising is best suitable for
our business.
The study that was concluded about the Web advertising method in strength,
as well as print advertising has shown that Web advertising attracts more
customers than print advertising. We are fascinated in the Web advertising way.
The following recommendations are made regarding Web advertising:
• The targeted customers are mainly fascinated with technology, so we
recommend using a 20-second teaser video posted on the most popular
applications that people use when surfing the net.
• Web advertising should be posted on videos related to technology in order to
acquire the biggest amount of customers.
• Web advertising is inexpensive when one considers how many more customers
it will attract in comparison to print advertising.
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